Positioning Strategies Of Malls An Empirical Study
Yeah, reviewing a books Positioning Strategies Of Malls An Empirical Study could grow your close links listings. This is just one of the solutions for you to be
successful. As understood, realization does not recommend that you have extraordinary points.
Comprehending as well as deal even more than further will provide each success. bordering to, the notice as without difficulty as keenness of this Positioning
Strategies Of Malls An Empirical Study can be taken as capably as picked to act.
applications has dipped into almost every aspect of the business sector, including
trade. With the volume of e-commerce increasing, international traders must
switch their rules and practices to e-trade to survive in such a competitive
market. However, the complexity of international trade, which covers customs
processes, different legislation, specific documentation requirements, different
languages, different currencies, and different payment systems and risk, presents
its own challenges in this transition. Tools and Techniques for Implementing
International E-Trading Tactics for Competitive Advantage examines the
multidisciplinary approach of international e-trade as it applies to information
technology, digital marketing, digital communication, online reputation
management, and different legislation and risks. The content within this
publication examines digital advertising, consumer behavior, and e-commerce and is
designed for international traders, entrepreneurs, business professionals,
researchers, academicians, and students.
Assets 2006
Handbook of Research on Promotional Strategies and Consumer Influence in the
Service Sector Panwar, Upendra Singh 2016-04-11 Economic growth is directly
impacted by a multitude of different industries; in recent years, the service
industry has emerged as a significant contributor to the global economy. As
such, the effective management of this sector has become a widely studied topic.
The Handbook of Research on Promotional Strategies and Consumer Influence in
the Service Sector is an authoritative reference source for the latest research
on emerging methods for innovative service design and delivery, examining how
growing customer expectations and global competition has influenced this
industry. Featuring quality factors, marketing tools, and the effects of
consumer behavior, this publication is ideally suited for researchers,
professionals, and academicians actively involved in the service industry.
Patronage Behavior and Retail Management William R. Darden 1983 Includes
bibliographical references and index
Der Handel Lothar M ller-Hagedorn 2012-09-27 Der Handel ist in Bewegung: Es
entstehen neue Betriebsformen, Vertikalisten konkurrieren mit klassischen
Handelsorganisationen, elektronische und station re Kan le werden in
Mehrkanalsystemen zusammengef hrt, Internationalisierungskonzepte stehen auf
dem Pr fstand, das Angebot von Handelsmarken wird differenzierter und neue
Technologien werden eingesetzt. Das vorliegende Werk bildet die methodischen
Fortschritte im Handelsmanagement ab und stellt moderne Theorien zur
Probleml sung vor. Ein besonderes Merkmal des Buches besteht darin, dass der
entscheidungsorientierte Ansatz konsequent als Denkrahmen f r die Behandlung
der einzelnen Managementbereiche genutzt wird, so f r das strategische
Handelsmanagement, das Handelsmarketing, Beschaffung und Logistik, die
Gestaltung der Bereiche Personal und Organisation sowie Finanzierung und
Controlling. Wegen seines modularen Charakters, seiner Praxisorientierung bei
gleichzeitiger Theoriefundierung und seiner dennoch guten Lesbarkeit ist das Buch
f r Manager, Forscher und Studenten gleicherma en geeignet. F r Dozenten gibt es
zus tzliche Materialien zum Download unter www.derhandel-dasbuch.de.
Southern Economist 2009
Hospital Literature Index 1988
Index to Theses with Abstracts Accepted for Higher Degrees by the Universities
of Great Britain and Ireland and the Council for National Academic Awards
2009
Celebrating America’s Pastimes: Baseball, Hot Dogs, Apple Pie and Marketing?
Kacy Kyungok Kim 2016-03-10 This book contains the full proceedings of the
2015 Academy of Marketing Science Annual Conference held in Denver, Colorado.
Marketing has become ubiquitous: it doesn’t matter who you are, where you are
or what you are doing, you cannot escape it. In these times of instantaneous
news, information and entertainment, everyone is exposed to messages from the
moment they awake until the minute they drift off to sleep. America spends the
most money in the world on advertising and other marketing communication. So, it
could be said that marketing is America’s pastime, as much so as the classics:
baseball, hot dogs, and apple pie. Under the theme of “ Celebrating America’s
Pastimes: Baseball, Hot Dogs, Apple Pie and Marketing”, this volume discusses
all of the good things that marketing can do. Showcasing research from
academics, scholars and practitioners from around the world, this volume
provides insight and strategies that will help marketers move forward and focus
on the positive that marketing can provide to consumers, stakeholders and
society. Founded in 1971, the Academy of Marketing Science is an international
organization dedicated to promoting timely explorations of phenomena related
to the science of marketing in theory, research, and practice. Among its services
to members and the community at large, the Academy offers conferences,
congresses and symposia that attract delegates from around the world.
Presentations from these events are published in this Proceedings series, which
offers a comprehensive archive of volumes reflecting the evolution of the field.
Volumes deliver cutting-edge research and insights, complimenting the Academy’s
flagship journals, Journal of the Academy of Marketing Science (JAMS) and AMS
Review. Volumes are edited by leading scholars and practitioners across a wide
range of subject areas in marketing science.

Handbook of Research on Customer Loyalty Keeling, Debbie I. 2022-07-19
Identifying customer loyalty as a crucial success factor in contemporary
marketing thinking and practice, this innovative Handbook incorporates a rich
collection of perspectives on the current topics and research-driven practices in
the field. Leading scholars offer an insightful reimagining of the research methods,
metrics, and designs for the future of measuring and predicting customer loyalty.
Handbook of Research on Effective Marketing in Contemporary Globalism
Christiansen, Bryan 2014-06-30 The 21st century has brought about many
changes in the economic realm due to acceleration of globalization. The
competitive landscape in numerous areas must always be reinvented to account
for these changes, therefore making different marketing efforts a requirement for
long-term success. The Handbook of Research on Effective Marketing in
Contemporary Globalism provides readers with an understanding of the
importance of marketing products and services across different cultures and
languages in an era of high global competition. Intensified globalization, shifting
demographics, and rapid innovations in technology and productivity solidify this
publication's importance to scholar-practitioners, business executives, and
undergraduate/graduate students.
Trends in Retail Marketing in India Marri Sreenivasulu 2017-09 Retail is the sale
of goods to end users, not for resale, but for use and consumption by the
purchaser. This excludes direct interface between the manufacturers and
institutional buyers such as the government and other bulk customers. Retailing
is the last link that connects the individual consumers with the manufacturing
and distribution chain. Retail is the fastest growing sector in the Indian economy.
Traditional markets are making way for new formats, such as departmental
stores, hypermarkets, supermarkets and specialty stores. Western style malls
have begun appearing in metros and second-rung cities alike, introducing the Indian
consumer to an unparalleled shopping experience. This comparative study focuses
on the costumers of Reliance Mart and Big Bazaar with regard to their buying
tactics, shopping behavior, expectations, perceptions, satisfaction and brand
loyalty.
American Doctoral Dissertations 1989
Search Engine Optimization and Marketing Subhankar Das 2021-01-20 Search
Engine Optimization and Marketing: A Recipe for Success in Digital Marketing
analyzes the web traffic for online promotion that includes search engine
optimization and search engine marketing. After careful analysis of the nuances
of the semantic web, of search engine optimization (SEO), and its practical set
up, readers can put their best foot forward for SEO setup, link-building for
SERP establishment, various methods with requisite algorithms, and programming
codes with process inferences. The book offers comprehensive coverage of
essential topics, including: • The concept of SEM and SEO • The mechanism of
crawler program concepts of keywords • Keyword generation tools • Page
ranking mechanism and indexing • Concepts of title, meta, alt tags • Concepts of
PPC/PPM/CTR • SEO/SEM strategies • Anchor text and setting up • Query-based
search While other books are focused on the traditional explanation of digital
marketing, theoretical features of SEO and SEM for keyword set up with linkbuilding, this book focuses on the practical applications of the above-mentioned
concepts for effective SERP generation. Another unique aspect of this book is its
abundance of handy workarounds to set up the techniques for SEO, a topic too
often neglected by other works in the field. This book is an invaluable resource
for social media analytics researchers and digital marketing students.
Journal of Retailing New York University. Institute of Retail Management 1994
Mobile Electronic Commerce June Wei 2014-11-20 Mobile commerce transactions
continue to soar, driven largely by the ever-increasing adoption and use of
smartphones and tablets. The use of this technology gives consumers the
flexibility to shop whenever and wherever they want. Mobile Electronic
Commerce: Foundations, Development, and Applications addresses the role of
industry, academia, scientists, engineers, professionals, and students in
developing innovative new mobile commerce technologies and systems to further
improve the consumer experience. It also discusses the impact of mobile commerce
on society, economics, culture, organizations, government, industry, and our
daily lives. This book brings together experts from multiple disciplines in industry
and academia to stimulate new thinking in the development and application of
mobile commerce technology. The book covers important mobile commerce topics,
such as critical infrastructure management, mobile security issues, new
applications and services, emerging development architectures, mobile business
solutions, and future research opportunities. In addition to its multidisciplinary
approach, the book also provides a cross-cultural approach intended to
overcome cultural barriers and accelerate mobile commerce advancement in the
global economy. Authors and researchers from around the world discuss a
broad spectrum of methods, tools, and guidelines for designing mobile commerce
systems and services in different cultures.
FEPA Newsletter 1985
Tools and Techniques for Implementing International E-Trading Tactics for
Competitive Advantage Meral, Yurdag l 2019-09-20 The use of ICT
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The world of retailing: An overview of retailing & Indian Retail Shadma Shahid
2015-09 Retailing has been practiced from the early years of mankind in the form
of barter to the current technologically sophisticated e-tailing in the 21st
century. In any format, retailing involves the sale of goods and services to the
final consumer. The form
Supply Chain Vedran Kordic 2008-02-01 Traditionally supply chain
management has meant factories, assembly lines, warehouses, transportation
vehicles, and time sheets. Modern supply chain management is a highly complex,
multidimensional problem set with virtually endless number of variables for
optimization. An Internet enabled supply chain may have just-in-time delivery,
precise inventory visibility, and up-to-the-minute distribution-tracking
capabilities. Technology advances have enabled supply chains to become
strategic weapons that can help avoid disasters, lower costs, and make money.
From internal enterprise processes to external business transactions with
suppliers, transporters, channels and end-users marks the wide range of
challenges researchers have to handle. The aim of this book is at revealing and
illustrating this diversity in terms of scientific and theoretical fundamentals,
prevailing concepts as well as current practical applications.
Industrial Networks and Intelligent Systems Leandros A. Maglaras
2017-01-17 This book constitutes the thoroughly refereed post-conference
proceedings of the Second International Conference on Industrial Networks and
Intelligent Systems, INISCOM 2016 held in Leicester, UK, October 31 – November
1, 2016. The 15 revised full papers carefully reviewed and selected from 22
submissions. The papers cover topics on industrial networks and applications,
intelligent systems, information processing and data analysis, hardware and
software design and development, security and privacy.
Marketing Management in China Philip Kotler 2009 Marketing Management in China,
1st Edition, brings the landmark work of marketing gurus Philip Kotler and Kevin
Lane Keller to China. This edition, adapted by Professor Lu Tai Hong of
Zhongshan University, takes a journey into a truly Chinese vista of marketing
management. With content shaped to reflect the world`s fastest burgeoning
economy, this is one textbook the marketing student seeking to understand China
cannot do without This adaptation provides hard-to-find and well-researched
China cases that offer insights into the local marketing situation. These cases
cover a wide variety of contexts, spanning international companies operating in
China to Chinese companies that are beginning to venture overseas; to provide
readers with a well-balanced understanding At the same time, the text and
language has been made more concise and accessible without losing the original
Kotler`s and Keller`s depth and insight to the subject. This offers busy executives
and students alike, an opportunity to grasp key marketing concepts quickly and
effortlessly
Handbook of Pricing Research in Marketing Vithala R. Rao 2009 Pricing is an
essential aspect of the marketing mix for brands and products. Further, pricing
research in marketing is interdisciplinary, utilizing economic and psychological
concepts with special emphasis on measurement and estimation. This unique
Handbook provides current knowledge of pricing in a single, authoritative volume
and brings together new cutting-edge research by established marketing scholars
on a range of topics in the area. The environment in which pricing decisions and
transactions are implemented has changed dramatically, mainly due to the advent
of the Internet and the practices of advance selling and yield management. Over
the years, marketing scholars have incorporated developments in game theory and
microeconomics, behavioral decision theory, psychological and social dimensions
and newer market mechanisms of auctions in their contributions to pricing
research. These chapters, specifically written for this Handbook, cover these
various developments and concepts as applied to tackling pricing problems.
Academics and doctoral students in marketing and applied economics, as well as
pricing-focused business practitioners and consultants, will appreciate the
state-of-the-art research herein.
Advances in Theory and Practice in Store Brand Operations Jiazhen Huo
2021-01-04 This book is developed by focusing on the four issues: (1) product
strategy of private brand; (2) pricing strategy of private brand; (3) channel
strategy with private brand introduction; and (4) supply chain coordination
with private brand introduction. Private brand (PB), also known as private
label (PL) or store brand (SB), refers to a brand created and controlled by a
retailer. In the 1960s and 1970s, private labels began to emerge in France and
England. Although private label has grown rapidly worldwide, market share
varies greatly from region to region. According to Nielsen's 2018 Global
Private Label Report, the largest markets for private-label products are found
primarily in the more mature European retail markets. In recent years, many large
domestic retail enterprises have launched their own brand products. With the
growth of e-commerce, some online retailers have also launched private-label
goods. JD started to introduce its private brands in 2010, with annual sales of
its private brand products reaching several hundred million yuan. However, at
present, the market share of China's private label is only 1-3%, which still has a
big gap compared with Europe and America.The main challenges to China's private
label lie in private brand operations management. Among them, how to select the
correct product categories, how to make pricing decision, how to restructure
channels and how to coordinate supply chain after introducing private brands
are four operations management problems need to be solved.
Resources in Education 1995
Dissertation Abstracts International 2007
Informaci n comercial espa ola
2001
Sustainable Buildings and Structures: Building a Sustainable Tomorrow
Konstantinos Papadikis 2019-09-26 Sustainable Buildings and Structures:
Building a Sustainable Tomorrow collects the contributions presented at the
2nd International Conference on Sustainable Buildings and Structures (Suzhou,
China, 25-27 October 2019). The papers aim at sharing the state-of-the-art on
positioning-strategies-of-malls-an-empirical-study

sustainable approaches to engineering design and construction, and cover a wide
range of topics: Sustainable Construction Materials Sustainable Design in Built
Environment Green and Low Carbon Buildings Smart Construction and
Construction Management Sustainable Buildings and Structures: Building a
Sustainable Tomorrow will be of interest to academics, professionals, industry
representatives and local government officials involved in civil engineering,
architecture, urban planning, structural engineering, construction management
and other relate fields.
International Tourism Development and the Gulf Cooperation Council States
Marcus L. Stephenson 2017-07-14 This book examines the challenges facing the
development of tourism in the six member states of the Gulf Cooperation Council
(GCC): Bahrain, Kuwait, Oman, Qatar, Saudi Arabia and the United Arab
Emirates (UAE). This region, which largely comprises the Arabian Peninsula,
possesses some of the fastest growing economies in the world and is remarkably
unique. It shares similar associations and affinities: tribal histories, royal
kinship, political associations, Bedu cultural roots, Islamic heritage, rapid
urbanization, oil wealth, rentier dynamics, state capitalist structures, migrant
labour, economic diversification policies and institutional restructuring.
Therefore, this volume takes the study of tourism away from its normative unit
of analysis, where tourism in the region is being examined within the context of the
Middle East and the wider Islamic and Arab world, towards an enquiry focusing
on a specific geo-political territory and socially defined region. Although
international tourism development in the region embodies a range of challenges,
complexities and conflicts, which are deeply contextualized in this volume, the
approach overall does not endorse the normative ‘Gulf bashing’ position that
has predominated within the critical enquiries in the region. It presents a forwardlooking and realistic assessment of international tourism development, examining
development potentialities and constructive ways forward for GCC states and
the region as a whole. This edited volume provides a real attempt to examine
critically ways in which tourism and its development intersect with the sociocultural, economic, political, environmental and industrial change that is taking
place in the region. By doing so, the book provides a theoretically engaged
analysis of the social transformations and discourses that shape our
contemporary understanding of tourism development within the GCC region.
Moreover, it deciphers tourism development’s role within the context of the GCC
states undergoing rapid transformation, urbanization, ultra-modernization,
internationalization and globalization. In addition to state-specific
illustrations and destination case studies, the work provides insights into
relatable themes associated with international tourism development in the
region, such as tourism’s relationship with religion, heritage and identity, the
environment and sustainability, mobility and cross-border movements, the
transport industry, image production and destination branding, mega-development
and political stability and instability. The book combines theory with diverse
case study illustrations, drawing on disciplinary knowledge from such fields as
sociology, political economy and social geography. This timely and original
contribution is essential reading for students, researchers and academics in the
field of tourism studies and related subject areas, along with those who have
regional interests in Middle East studies, including Gulf and Arabian Peninsula
studies.
Bulletin of the Atomic Scientists 1970-06 The Bulletin of the Atomic
Scientists is the premier public resource on scientific and technological
developments that impact global security. Founded by Manhattan Project
Scientists, the Bulletin's iconic "Doomsday Clock" stimulates solutions for a
safer world.
Business Periodicals Index 1986
Design and Living Well Gjoko Muratovski 2019-07-10 Just as the term design
has been going through change, growth and expansion of meaning, and
interpretation in practice and education – the same can be said for design
research. The traditional boundaries of design are dissolving and connections are
being established with other fields at an exponential rate. Based on the
proceedings from the IASDR 2017 Conference, Re:Research is an edited collection
that showcases a curated selection of 83 papers – just over half of the works
presented at the conference. With topics ranging from the introduction of design
in the primary education sector to designing information for Artificial
Intelligence systems, this book collection demonstrates the diverse perspectives
of design and design research. Divided into seven thematic volumes, this collection
maps out where the field of design research is now. Using Frameworks to Cross
Interdisciplinary Boundaries: Addressing Wellness • Traci Rose Rider Increasing
interest is seen at the intersection of architecture and health. The built
environment has become associated with a number of negative health outcomes
including obesity, cancers and diabetes. Engaging design students in these inquiries
surrounding health is integral in preparing them for future practice. This paper
reviews the conceptual development and tested implementation of an
interdisciplinary course focusing on the well-being and overall health of the
occupant, using primary and secondary framework structures in the vein of
Groat and Wang’s logical argumentation. The reviewed course engages
interdisciplinary teams composed of students from the School of Architecture,
the College of Engineering and the College of Natural Resources, with private
practice. The course puts forth an effort to break out of the conventional
pedagogical structure found in architectural education, primarily the studio
and large lecture spaces. The course has been specifically designed to: (1)
establish a framework for common content relating to health in the built
environment across disciplinary boundaries; (2) build meaningful partnerships
between interdisciplinary student groups; and (3) establish a common
vocabulary between architectural education and aligned disciplines regarding
health and the built environment. The course structure, activities and
assessments are reviewed, proposing a solid framework for including integrated
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design and themes of health in architectural education. Qualities of Public
Health: Toward an Analysis of Aesthetic Features of Public Policies • S bastien
Proulx, Philippe Gauthier, Yaprak Hamarat Design is gaining popularity as a way
to address complex social problems in various fields of practices. Strangely,
public health which, by nature, is concerned by such kinds of problems, remains
foreign to this way of thinking. Building on the increasing popularity of design in
policy-making, we stress that public health could also benefit from this
conceptual yet pragmatic framework. To open a critical perspective about the
potential of design for public health, we examine four design projects that
address social determinants of health and whose outcomes promote healthy
living habits. Finally, we argue that the interest of design for public health lies
on its concern for the users’ aesthetic experience emerging of its encounter with
the touchpoints that embody health policies. This contribution ought to act as
a stepping stone to open a debate about design as offering a critical perspective
for the practice and study of public health. Participatory Design for Behavior
Change: An Integrative Approach to Healthcare Quality Improvement • Fernando
Carvalho, Gyuchan Thomas Jun, Val Mitchell Behavior insights have been
extensively applied to public policy and service design. The potential for an
expanded use of behavior change to healthcare quality improvement has been
underlined in the England’s National Health Service Five-Year Forward View
report, in which staff behavior is connected to the quality of care delivered to
patients and better clinical practice. Improving the quality of healthcare service
delivery involves adopting improvement cycles that are conducted by multiple
agents through systematic processes of change and evaluation. Despite the
recognition that some of the recurring challenges to improve healthcare services
are behavioral in essence, there is insufficient evidence about how behavioral
insights can be successfully applied to quality improvement in healthcare.
Simultaneously, the discussion on how to better engage participants in
intervention design, and how to better enable participation are not seen as
fundamental components of behavior change frameworks. This paper presents an
integrative approach, stemming from comprehensive literature review and an
ongoing case study, in which participatory design is used as the conduit to
activate stakeholder engagement in the application of a behavior change
framework, aiming to improve the processes of diagnosing and managing urinary
tract infection in the emergency department of a hospital in England. Preliminary
findings show positive results regarding the combined use of participatory design
and behavior change tools in the development of a shared-vision of the
challenges in question, and the collaborative establishment of priorities of
action, potential solution routes and evaluation strategies. Development of a
Design Competence Model for Learners of Human-Centered Design • Christi Zuber
Learning a new competence and attempting to perform it within an organization
not only takes time, but it is heavily influenced by the real-world context of
day-to-day work culture and individual perceptions. The little-understood
world of learning Human-Centered Design (HCD) within an organization is studied
over 1 year in inside of a group of healthcare organizations through a training
and mentoring program called the “Innovation Catalyst Program.” Deep insights
and personal narratives are gathered by studying learners and their coaches in
real-time observations and conversations. A dynamic story unfolds as those
who are learning creative approaches for organizational innovation are coached
by those with many years of experience on the topic. These same participants
provide feedback on the frameworks generated. The result of this Longitudinal
Grounded Theory field study is a new actionable model for understanding
experiences and approaches to learning HCD within the context of an
organization, a novel approach to assessing development, and ultimately, a way
to empower individuals with the mindsets and skillsets of HCD for real-world
challenges. Health Education that Breaks through Language Barriers:
Prototyping and Evaluation of Child Care-Related ICT Self-Learning Resource •
Toshinori Anzai, Kazuyo Matsuura, Takanobu Yakubo, Tomoko Mikami, Kouta
Uemura This paper explores the findings of a study into the telecommunications
environment in Mongolia. It was hoped that an effective self-learning resource
for the prevention of developmental dysplasia of the hip (DDH) in infants for
distribution to parents in that country could be created and evaluated using
these findings. Based on a field survey conducted in Mongolia, the most effective
format this resource should take was identified. A prototype was created that
featured video taken from both a third-person and parent’s (first-person)
perspective. After further evaluation, this prototype is to undergo revisions
that will be assessed in Japan and Mongolia before a final version is distributed
utilizing information and communication technologies (ICT). It was found that a
visual message that did not rely on written language was the most effective
means of communicating the desired message. With input from nursing staff in
Mongolia, the Sapporo City University School of Design and School of Nursing
came to leverage their respective strengths to create an effective prototype
that will be used as the basis for a resource for relaying this preventive
information to the target audience. Empowering the Preschool Children: A Service
Platform Design Aiming at the Communication of Balanced Diet Information • Xing
Zhou Childhood obesity increases the risk of obesity in adulthood and is
associated with cardiovascular disease risk factors. The prevalence of
overweight and obesity is increasing in China. It is necessary to develop an
intervention project for preschool children. Based on a service design project
aiming at the communication of balanced diet information to the preschool
children in China, this paper discusses how to take advantage of the digital
platform and game-based learning to empower the preschool children. It argues
for the importance of the DIKW hierarchy for empowerment. It also proposes an
innovative model to involve new stakeholders into the whole system and to
improve the viability of the project. Snack Food Package Design: Exploratory
Study on Children’s Snack Choices and Design Elements - Sunghyun R. Kang, Debra
Satterfield, Nora Ladjahasan Packaging is an essential element of design for both
positioning-strategies-of-malls-an-empirical-study
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consumers and businesses. Product packaging functions both as a communication
tool for product information and for brand messages. In addition, the role of
visual elements and messages on snack packages are not well understood. This is
particularly true from the standpoint of influencing the selection of snack food
in children, even though there has been growth in the economic power of children
as a consumer group. Therefore, this study examines: (1) the role of design
variables such as typography, images and the stylistic combination of these
visual elements in affecting children’s snack food selection; (2) the role of
health messages on children’s snack food selections; and (3) the role of perceived
“healthiness” in influencing children’s snack food selections. Digitally simulated
snack package images were created and sixty children ages 9–13 were recruited
for this study. From these design variables, “preferred-selections” and “perceived
healthy-selection” of children in this age group were identified. Breaking through
Fuzzy Positioning: Diverse Design Communication Strategies for Older Adults’
Healthcare Wearables - Chen Li, Chang-Franw Lee In this study, based on the
perception of older adults, fuzzy positioning of healthcare wearables and
impacts of differentiated product positioning on human considerations and design
communication strategies are studied. Empirical researches are performed by
adopting both quantitative research (248 questionnaires for clustering and
regression analysis) and qualitative research (15 cases for in-depth interview).
The perceptions of older adults on product positioning are divided into three
types: Tech-Aid, Fash-Acc and Fash-Tech. Results indicate that the influential
human considerations for each positioning were different from each other.
Through coding and storyline analysis, diverse communication strategies are
found for each positioning. The outcomes for each type are as follows. For
Tech-Aid, wherein older adults lay emphasis on usefulness, ease of use and
privacy, the designers can adopt a calm communication strategy by giving
priority to older adults’ control power, fitting symptoms, user-friendly and
cautious interconnection. For Fash-Acc, wherein older adults focus on personal
image, aesthetic appearance and ease of use, an active communication strategy
for modeling a style for elderly fashion that agrees with aesthetic appreciation
and simplified operation can be adopted. For Fash-Tech, wherein older adults
require to integrate usefulness, ease of use, aesthetic appearance, comfort,
privacy and self-image, a persuasive communication strategy can be used,
through which designers can offer older adults more data insights and
entertainment, along with data association, and in the meantime, reduce data
interferences and pay attention to style modality and appropriate display with
context fusion and contact comfort. Developing Design Criteria for iPad Stands
to Meet the Needs of Older Adults in Group Settings • Sonja Pedell, Jeanie Beh,
Gianni Renda, Emily Wright This paper details the evaluation process undertaken
to create criteria for the development of an iPad stand for elderly users.
Emphasis is on the requirements elicitation stage with end users in the field.
Thirty-two elderly participants taking part in the activity group as part of the
Ageing-Well program of a City Council in a cosmopolitan area in Australia
were part of an evaluation in which three existing iPad stands were trialed.
While commercially available stands are abundant, specific problems such as
reduced grip, basic technical understanding of the stand, and concerns
surrounding stability were encountered within the group. Observation and
semistructured interviews were undertaken with the cohort to determine factors
surrounding the suitability and uptake of these stands by elderly users – most
of them with some disabilities – with findings suggesting that current tablet
stands require fine levels of dexterity, which may not be appropriate for elderly
users where such a device is needed. While usability in setting up the stand and use
is a strong factor, aesthetics and material qualities are equally important for
enjoyable use. In addition, the use of iPads in social activities between two or
more older adults has specific demands in terms of visibility of screen, sturdiness
and easy movement that is not considered by current tablet stands. The paper
ends with proposing design recommendations. Further research is required to
develop a suitable solution and refines these. Innovative Handle Design and
Evaluation of Woks for Middle-Aged and Elderly People • Fong-Gong Wu, YuChi Lin, Hsiao-Han Sun With the enhancement of medical technology and human
living standards, the world is showing a trajectory toward an aging society.
The elders generally suffer from degeneration, which may cause problems in their
daily lives. Aging has since become a major issue of scientific researches. Elders in
Taiwan mostly live alone or with a partner. Because eating out is not a habit,
cooking often plays an important role in their lives. Due to the degeneration
happening to their bodies, the danger during cooking activities increases.
Therefore, it is necessary for them to seek help from assistive devices. In this
research, we will make assistive design models that help elders use woks. The
designs are for the task we have chosen from our investigation. We will also
evaluate the effect of the aids objectively using the EMG system, and collect the
iEMG value for evaluation. The iEMG values were collected from four muscles
(FDC, FCR, biceps and deltoids). Eight middle-aged participants who will become
elders in the near future were invited to participate in the experiment. Four design
solutions were chosen from seven working models. The design solutions were all
helpful to the task, and the performances of the stove design solutions are
significantly better than the original wok. The degrees of hand trembling while
performing tasks were also measured; however, the differences were not
significant. Designing with and for People with Dementia: Developing a Mindful
Interdisciplinary Co-Design Methodology • Kristina Niedderer, Isabelle Tournier,
Donna Maria Coleston-Shields, Michael Craven, Julie Gosling, Julia A. Garde, Ben
Salter, Michaelle Bosse, Ingeborg Griffioen This paper reports on the development
of a mindful interdisciplinary design methodology in the context of the MinD
project research into designing for and with people with dementia, which takes the
particular focus on supporting the subjective well-being and self-empowerment
of people with early to mid-stage dementia in social context. Existing research is
for the most part focused on functional support and safe-keeping from the
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perspective of the carer. References to decision-making and empowerment are
predominantly related to action planning for dementia care or advance care
planning. References to care and social interaction show that caregivers tend to
take a deficit-oriented perspective, and occupation of people with dementia is
often associated with doing “something” with little focus on the meaningfulness
of the activity. Furthermore, caregivers and people with dementia tend to differ in
their perspectives, e.g. on assistive devices, which might offer support. The MinD
project, has therefore developed an interdisciplinary co-design methodology in
which the voices to people with dementia contribute to better understanding and
developing mindful design solutions that support people with dementia with
regard to their the subjective well-being and self-empowerment a well as
meaningful and equitable social engagement. This paper discussed the design
methodological framework and methods developed for the data collection and
design development phases of the project, and their rationale. It thus makes a
contribution to interdisciplinary methodologies in the area of design for health.
Assessing a Rehabilitation Living Lab Research Project: The Meta-Analysis of an
Inclusive Environment for People with Disabilities • Tiiu Poldma, Sylvain Bertin,
Sara Ahmed, Guylaine Le Dorze, Keiko Shikako-Thomas This paper presents the
results of a research based Living Lab experience, where people participate
together as users, researchers, stakeholders and collaborators working to
effect change to improve social inclusion and social participation for persons
with functional difficulties. The Rehabilitation Living Lab in the Mall
(RehabMall) transforms an urban shopping mall into an interdisciplinary, multisectorial research platform that supports multiple projects investigating what
constitutes an accessible and inclusive environment for people with physical,
sensory and cognitive disabilities. We present an overview of the RehabMALL
Living Lab, the contexts of the project and the project meta-analysis to present
the salient issues emerging from the projects that were done. Grounded in a design
research approach, and inspired by the Ecological Systems Theory of
Bronfenbrenner (1979), the investigations conducted focus on subjective and
inter-subjective experiences within understanding obstacles and facilitators that
frame how people experience going to the mall, and how the physical, cognitive
and virtual environments that support these activities might be better served.
Disability is defined within the framework of the “World Health Organization’s
International Classification of Functioning.” The overview of the project is
presented with particular attention to the various collaborations and
partnerships created alongside the issues that emerge in terms of results, and
how people might be better served when public spaces are designed with their input
and within a perspective of universal design.
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Management Science 1986 Issues for Feb. 1965-Aug. 1967 include Bulletin of
the Institute of Management Sciences.
Branding and Positioning in Base of the Pyramid Markets in Africa Charles
Blankson 2019-09-10 Brand management to sustain corporate reputation and
customer loyalty is essential for both multinationals and indigenous fi rms in
Africa. This book provides a practical overview of country branding and
positioning activities in Africa, based on a broad defi nition of base of the pyramid
(BoP) marketing, which includes both goods and services, as well as business-tobusiness marketing, corporate branding, and country branding. The text highlights
branding strategies that can be adopted in BoP markets, as well as marketing mix
strategies appropriate for much of the continent. Taking into account the role
of social networks, culture, and religion, the book explores avenues for
developing and building competitive advantage, and how African countries can
leverage country branding as part of the development process. The book is ideal
for researchers, educators and advanced students in international marketing,
management, and brand strategy who are interested in the unique branding
characteristics of the African continent.
Book Review Index 1999 Every 3rd issue is a quarterly cumulation.
Gays, Lesbians, and Consumer Behavior Daniel L. Wardlow 1996 Gays, Lesbians,
and Consumer Behavior is the first attempt at presenting the roles, treatment,
and expectations of gays and lesbians as consumers in the marketplace. It
asserts that as with other subcultures, such as ethnic groups, homosexuality
often entails a fully elaborated lifestyle, many details of which revolve
around, and reflect differences from, mainstream society. These findings are of
practical value since consumers, businesses, channels of distribution, and media
forms are all segmented, addressing a diversity of attitudes and behaviors and
reaching consumers through targeted marketing.
Consumer Behaviour towards Consumer Durable Goods Dr. N. Ratna Kishor
Library of the American Hospital
Association, Asa S. Bacon Memorial 1987
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